Intentionality, Intuition
and Entrepreneurship

Before his untimely death Michael Hodson was working on a book called Designing
Enterprise. With his wife Sheila’s kind permission we are publishing a shortened
version of chapter 2. Michael had a passionate interest in design thinking, and this
piece reflects his concern that businesspeople (especially entrepreneurs) should
shape their actions less by intuitions and more by intentions, caretully thought out
under God.
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