StakeholderorNeighbour?

A Fresh Look at Business Relationships
A report by Richard Higginson
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Seeing God as stakeholder is also
consistent with chief executives
regarding themselves as stewards and
servants. Dawn invited delegates to
split into groups and consider the
question: ‘what would a business or
organisation need to look like to
attract either (a) Jesus or (b) Lucifer
as chairman? Interestingly, several
groups reported that they felt Jesus –
with his concern to save the lost –
would be more interested in
transforming ropey organisations
than maintaining good ones.
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After coffee, David Ball focused on
the key stakeholder groups of
employee and customer. He is the

within an industry. Several key
players in the Christian publishing
world have disappeared.
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David believes that his business
contributes to the building of God’s
kingdom. He is driven by three key
concerns. “The first is a passion for
quality, making sure the product is
right first time, every time. The
second is training and education our
staff, along with the training of our
customers – very important! – into

firmer financial footing,
while SPCK has diversified
its theological position.

‘The future for
Christian
publishers
certainly lies in an
increasingly
digital output...’

The future for Christian
publishers certainly lies in an
increasingly digital output, with
physical bookselling becoming a
more localised and sharply focused
activity.

Bill pointed to
examples of the
Church engaging
constructively with
companies to
improve ethical
performance, notably
in the mining
industry. (He has
taken part in the

Mining in Partnership initiative
which we described in detail in FiBQ
17:4.) Bill was subjected to some
searching questions, both from
delegates who felt the Church’s
policy should be more rigorous and

the way that things work properly.
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16 concerning the function of salt

Following a break for networking in
the first half of the afternoon, we
came together in the second half to
hear Steve Apted and Steve Mitchell
do a joint presentation about

and light provide an inspiration for
the work of his department: “For us
ethics is neither a minor side-issue
nor an end in itself but part of our
response to the Great Commission”.

Following David Barclay’s talk on
Sunday morning, we had a plenary
session in which the conference
were brought up-to-date with what
was happening in several different
‘faith and work’ organisations,
including Faith in Business
Quarterly. For the second successive
year, we had a delightful visit from

Christian publishing. This is a

Bill worked systematically through
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retrenchment in recent years,
brought about by a combination of
the impact of Amazon, decline in
Christian readership, resistance of
Christian publishers to change and
the process of disintermediation
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service seeking above average

then concluded with a Communion

financial returns for investors

service at which Michael Hodson,
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chair of the FiBQ steering group,
preached powerfully on the book
of Philemon.
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